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FOREWORD

Fundraising is a little bit like map reading. As soon as you think you have
totally mastered it and your confidence is right up there, you get lost. You
then have to revert to reminding yourself of the fundamentals and key prin-
ciples to guide you back again.

The new edition of this title – a trusted source of fundraising advice since
1992 – has been significantly updated, making it even more relevant to
fundraisers. The book is divided into three parts, covering fundraising prin-
ciples and strategies, sources of funding and fundraising techniques. New
material in this edition on income generation and contracts, the National
Lottery, government funding, company giving and the European Union
ensures the title explores all of the latest developments in fundraising. A new
selection of case studies brings to life the practical advice on all aspects of
fundraising The Complete Fundraising Handbook provides.

This book is a good reference point for your journey as a fundraiser – the
publication is ideal for those starting out in fundraising – and experienced
fundraisers will also find the reference sections at the end of each chapter
useful sources of both networking and training advice.

Fundraising in the UK has never been stronger or more successful than it is
today. And however you go about it, fundraising is the public face of charity
– representative of an organisation’s work, its cause and the people caught
up in that cause. I wish you every success in your future fundraising cam-
paigns and urge you to channel your passion for your organisation by taking
a planned, strategic and professional approach.

Lindsay Boswell
Chief Executive
The Institute of Fundraising
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I have heard charities and voluntary organisations referred to as ‘money
monsters’ by funders. I think this is an amusing and actually quite fair
description (although perhaps not the monster part!) The reality is that most
charitable organisations need funds in order to do their work. And the fact
that the public and the media doesn’t really understand this doesn’t change it.

Not only do we need to raise funds, but nowadays our ability to fundraise is
hedged with rules, regulations, reporting mechanisms, application forms,
interviews, checklists, media hype … the list goes on ad infinitum. 

And we are fundraising in a changed voluntary sector. Changed in the sense
that there is now more money available from the state; that in many cases
what were previously grants have been converted into contracts; that a lot of
government funding is being driven by short-term priorities; that increas-
ingly the larger charities are taking a bigger share of the available funds; that
larger amounts are being given to fewer charities and that we are all being
urged to work in partnership on joint funding arrangements.

All this makes the job of a fundraiser even more challenging than it has been
in the past, and this is why this new edition of The Complete Fundraising
Handbook has never been more needed.

The book is divided into three parts covering:

● Fundraising principles and strategies
● Sources of funding – including individual donors, grantmaking trusts, cen-

tral and local government, the National Lottery and the European Union
● Fundraising techniques – from house-to-house collections and challenge

events to direct mail and capital appeals.

The book now includes much-needed information on other sources of rev-
enue generation, company giving, money from the EU and relevant
information on the new Charities Act.

The advice and information given is sensible, practical and do-able. Michael
and Nina have, as always, been honest about the challenges as well as
inspiring and positive about the possibilities available.

There are so many ways to raise money and so many sources to go to that it
can be completely overwhelming, even for the most experienced fundraiser.
This book helps you to navigate this increasingly complex and specialist field
of work in a simple and easy to understand way.

INTRODUCTION

ix
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x

The challenges are great but the opportunities exist. To paraphrase a well-
known saying: ‘Go forth and multiply … your funding opportunities!’

Debra Allcock Tyler
Chief Executive
Directory of Social Change
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In this chapter we look at the importance of fundraising to your organisation, the
main challenges facing fundraisers, the intended readership and the structure of
the book.

1.1 Fundraising today
Few traditional or service charities can finance themselves exclusively from
the interest on huge endowments or investment portfolios. Nor do many vol-
untary organisations have the kind of routine annual surplus to enable them
simply to absorb new work without the need for additional external finance.
And given the short-term nature of most current grants regimes, many
organisations find themselves on a kind of financial treadmill – how do we
pay for this activity or that piece of work once the three-year grant has run
out?

Rightly or wrongly, fundraising is a fact of modern voluntary sector life. For
some it is a necessary chore, for others a marvellous and stimulating oppor-
tunity; for most of us, it is something in between. However you feel about it,
fundraising is critical to the success of your organisation’s work. The main
reasons are set out below.

Survival
Every organisation needs money to keep going from this year to the next – to
meet project costs and develop programmes for the future; to pay the wages
and office overheads; to keep buildings and vehicles in a good state of repair;
and to pay for new equipment. And the stark truth is that if the money is not
raised, the organisation will not be able to do its work, and if the work is not
done, pressing needs in society that the organisation exists to tackle will not
be met.

The tool you will use to manage your fundraising is your annual budget. This
will show the amount of money you plan to spend. It will also indicate the
amount of money that has already been raised or has been promised, and
what extra support still needs to be raised during the year so that you can
meet your outgoings.

3

1 BACKGROUND
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You will monitor your progress in fundraising through keeping records of all
money received or promised, and by preparing and discussing management
accounts at regular management meetings. If your income isn’t coming in as
planned, then you will need to take some sort of action – step up your
fundraising programme, find and develop new sources of funds, cut costs,
defer planned projects, or agree to subsidise the deficit out of your reserves.

Expansion and development
If your organisation is to meet the challenges of the future, you may need to
expand and develop your work: improve your services; extend your work
into other regions and areas; evaluate your impact; undertake research and
campaigning alongside your basic service delivery work; experiment and
innovate. This all requires more money – money that will need to be raised.

You will really need to prepare a business plan, or at least an outline budget,
for the next few years so as to identify the resources you will need for your
ongoing programme of work and any proposed major developments.
Remember, fundraising always takes longer than you think. The more you
plan ahead, the more successful you will be in getting the resources when
you need them.

Reducing dependency
Many organisations are funded by only one or a handful of major donors or
funders. This can put the organisation into a state of dependency. If one of
the grants is withdrawn, this can create a financial crisis. It may also be dif-
ficult to determine your own agenda if you are constantly having to adapt to
the priorities of a key donor/funder.

Broadening your fundraising base can reduce this dependency. You need to
decide whether your organisation is too dependent on any one source. You
might then see if you can build some stability by negotiating some form of
long-term commitment from your existing funders, or you could try to
develop alternative sources of income.

Building a constituency
Fundraising is not just about money; it is also about numbers of supporters.
Each supporter is important to you. Many can be persuaded to give again
and to give even more generously. They may be able to volunteer or to find
friends who are willing to support you. They provide an indication of the
level of support that your organisation is attracting, and therefore can add
strength to your lobbying and campaigning work.

THE COMPLETE FUNDRAISING HANDBOOK
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You need to think about the sorts of constituencies that you would like to
mobilise and who your work will appeal to. Is it a particular type of business or
profession? Or students and activists? Or women? Or retired people with time
on their hands? Or parents? Or some other category? You will need to think
about how best to identify them, the sort of message they will respond to and
in what format this should be.

Creating a viable and sustainable organisation
Fundraising is not simply about generating the resources you need to survive
from this year through to next year, or finding the funds for any expansion
and development. It is also about helping create a viable and strong organi-
sation which is able to sustain itself into the future.

There are many ways of doing this. One is to build a substantial and active
donor base – getting people to support you who sympathise with your aims,
and who will continue to give their support over a long period. Other ways
include: organising fundraising events (which can create a regular and con-
tinuing source of income); creating capital within your organisation, such as
a capital fund or buildings and equipment (especially when this reduces your
need for running costs or can help you generate an income); and developing
income generating schemes for the organisation itself.

Many organisations are addressing long-term needs – for example through
community development, which will not yield immediate results, or in look-
ing after disabled or older people where there is a continuing commitment to
provide care well into the future. You need to create an organisation that is
financially strong in the long as well as the short term, rather than one that
is plagued by annual deficits and is at or near bankruptcy. Financial con-
cerns can affect the morale of the whole organisation. Crisis fundraising is
time-consuming and increasingly difficult – and in the end you will find you
run out of goodwill. You need to find ways of strengthening the financial
position of your organisation and this means developing a sensible fundrais-
ing strategy for the future.

1.2 The challenge for fundraisers
Responding to growing need
The UK, along with many other countries, is facing growing needs and rising
expectations of what should be provided. There is a shortage of resources to
meet health, welfare, educational and other modern-day societal needs.
Greater life expectancy, persistently high levels of unemployment and family
poverty in some regions, changing family structures, rising costs of service

BACKGROUND
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delivery, the need to introduce high technology solutions, new issues such as
refugees and asylum seekers and a growing Islamaphobia are all making it
difficult to respond to every need.

All the evidence shows that, despite rising national wealth, the poor are
growing relatively poorer year by year, and despite all the government’s
efforts, too many of our children are growing up in poverty. There is also an
expectation that voluntary organisations will intervene as providers of last
resort, since the state seems to have withdrawn from this role.

It is not just a matter of raising more money to provide more or better ser-
vices. The challenge for voluntary organisations is to develop solutions to
people’s needs rather than simply provide services that, while improving the
quality of people’s lives, leave the fundamental problems unresolved. If they
can create more imaginative and effective approaches to the problems that
exist in society, they can respond to the growing levels of need without nec-
essarily increasing the demand for funding that is just not there. This role as
innovator is one of the strengths of the voluntary sector. It is also something
that many funders welcome.

Recognising the competition for funds
The fundraising world is extremely competitive. More and more organisa-
tions are started, which then need to think about fundraising and how to
develop independent sources of income for themselves. This means that all
the more obvious sources, such as grantmaking trusts, the larger local com-
panies and rich individuals, are receiving increasing numbers of requests for
funding – and they can’t respond positively to them all, however worthwhile
the cause.

Your job is to try to show that your organisation is successful, effective, cost-
effective and lively – in short that it is the best recipient for a donor’s funds.
Alternatively, you can think about developing new sources of money that
nobody else is yet exploiting – the large trust that nobody seems to have
heard of and which is not yet listed in any of the grant guides, a rich individ-
ual who has ‘just made it’, a new and exciting way of raising money before
everyone else has tried to imitate it.

Keeping up to date
The fundraising world changes continually. In April 2000 the tax structure
changed completely to encourage people to give more tax-effectively. New tech-
nology offers major opportunities both for fundraising and for communicating
with donors. There are also new laws on Data Protection and Freedom of

THE COMPLETE FUNDRAISING HANDBOOK
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Directory of Social Change (DSC)
24 Stephenson Way
London NW1 2DP
www.dsc.org.uk

Publications
Tel. 08450 77 77 07
Fax 020 7391 4804
e-mail publications@dsc.org.uk

Courses and conferences
Tel. 08450 77 77 07
Fax 020 7391 4808
e-mail training@dsc.org.uk

Liverpool office
Federation House
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Liverpool L1 9BW
Tel. 0151 708 0136 
Fax 0151 708 0139
e-mail north@dsc.org.uk

Publishes a full range of titles for
charities and voluntary organisations,
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complete booklist, contact the
Publications department, or go to the
DSC website. Bookshop and library
open Monday–Friday near Euston
Station.

Comprehensive training programme
covering all aspects of voluntary sector
activity, including fundraising. For a
copy of the latest Training Guide,
contact the Courses and conferences
departments or visit our website.

Organises Charityfair, the largest annual
event for the UK voluntary sector, with

a three-day programme of events and
training. For full details, contact the
London Courses and conferences
department or go to the DSC website.

Charities Aid Foundation (CAF)
King’s Hill
West Malling
Kent ME19 4TA
www.cafonline.org (gives access to all
other CAF websites)
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services to help donors make the most
of their giving and non-profit
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those covering international research
and some UK research are now
available only via DSC (see above).

Charity Commission
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13–15 Bouverie Street
London EC4Y 8DP

Woodfield House
Tangier
Taunton
Somerset TA1 4BL

12 Princess Dock
Princes Parade
Liverpool L3 1DE
www.charity-commission.gov.uk
Tel. 08453 00 02 18
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Institute of Fundraising 
Park Place
12 Lawn Lane
London SW8 1UD
www.institute-of-fundraising.org.uk
Tel. 020 7840 1000
Represents and supports the
professional interests of fundraisers at
all levels. Membership open to all
those working in a fundraising role.
Publishes good practice guidelines (see
Appendix 1) and runs a training
programme and annual conference.

National Council for Voluntary 
Organisations (NCVO)

Regent’s Wharf
8 All Saints Street
London N1 9RL
www.ncvo-vol.org.uk
Tel. 020 7713 6161
Fax 020 7713 6300
e-mail ncvo@ncvo-vol.org.uk
HelpDesk 0800 2 798 798
e-mail helpdesk@ncvo-vol.org.uk
The umbrella body for the voluntary
sector in England. Provides
information and advice to members
via the HelpDesk. Programme of
publications and events.

Art & Business 170
Arts Council of England 142
Association of Charitable Foundations

(ACF) 126
Association of Charity Shops 241
Association of Fundraising Consultants
(AFC) 34

Association of Payroll Giving
Professional Fundraising 
Organisations (APGPFO) 93

Awards for All 142
BBC Appeals Office 313
BT Value Call (Premium Rate) Service 
292

Business in the Community 170
Changemakers 346
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Charities Trust 94
Community Foundation Network 127
Community Matters 241
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CRASH 170
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DoIt 346
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EIRIS 170
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(ECAS) 227

European Commission 227
Funderfinder 127
Fundraising UK Ltd 313
Heritage Lottery Fund 142
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Information Diffusion Europe 
Associations a.s.b.l.(IDs) 227

Kind Direct 170
Local Government Association 210
London Arts 143
Mailing Preference Service 314
Media Trust 314
National Lottery 142
North East Arts 143
North West Arts 143
Northern Ireland Council for Voluntary
Action 267

Office of National Statistics 55
PerCent Standard 170

Other useful organisations
Use the page references in this list to find the page where full details of the
organisation are given.
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auctions, charity 100, 108, 247, 252,
310

Awards for All 132, 141, 142

B & Q 150–1
balls, charity 100, 247, 252, 279
bank accounts/statements 24, 134
banker’s orders 74
Barnardo’s Big Toddle 106
Barrow Cadbury Trust 120
BASIS programme 132, 133
BBC

Appeals Office 313
Children in Need 115, 308
Comic Relief 114, 115, 145, 308
editorial appeals 308
Lifeline appeals 307
Radio 4 appeal 308
You and Yours 308
Week’s Good Cause 308

Beacon Councils Advisory Panel 198
Benjamin Franklin House Foundation

311–12
BIG Lottery Fund 130–7, 142, 176,

185, 199, 208
Bio-diversity Action Fund 187
Bio-energy Capital Grants Scheme 187
Bird, Drayton 286
Blue Peter 308
boards of social responsibility 103,

104

Body Shop International 152
Bridge House Trust 117–18
British Airways ‘Change for Good’

148–9
British Council 200
British Dyslexia Association 265
British Heart Foundation 322
British Market Research Bureau 167–8
British Telecom (BT) Community

Connections programme 145
Valuecall Service 292

brochures 24, 251
Brown, Harry 97–8
Brownies 103
budgets 3, 4, 28, 51, 101, 126, 136,

182, 317, 319, 320
Burnett, Ken 325, 328
Business Community Reuse Fund 187
Business in the Community 145, 150,

155, 159, 170, 241
Business and the Environment,

Advisory Group on 199
Business, Enterprise and Regulation

Reform Department 187–8, 194
Business Incubation Development

Fund 187
Business Link 226

Cabinet Office 175, 185, 191, 198
Calor Gift of Gas campaign 168
Camelot plc 129, 130

Foundation 130
campaign, capital and big gift 269–76
campaigning 4, 10, 14, 91–3, 146,

175, 176, 272–6, 336
cancer charities 12, 45, 47, 59, 63,

153
Cancer Research UK Race for Life 293
Capacitybuilders 174, 177, 180, 198,

210
Destination 2014 174

capital developments 5, 37–8 see also
campaigning

Carbon Trust 188
Care Standards Tribunal 200
Cares 159
cascade effect 40
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case studies, use of 12, 326
cash donations 45, 74, 144, 147, 157
catalogue trading 236–8, 311
causes, popular and unpopular 16,

45–6, 62–3
CD ROMs 24, 122, 123
celebrities 47–8, 91, 246–7, 251,

265–7, 334
chairpersons 25, 89, 101, 248, 271,

272, 275
challenge events, sponsored 253–7
Chambers of Commerce 61, 104, 153
Changemakers 343, 346
ChangeUp programme 173–4, 198
Charitable Remainder Trusts 73
Charities Act (1992) 32, 108, 167, 169,

248, 258, 259, 294–5, 353 
(2006) 7, 32, 169, 248, 257, 258,

294–5, 298, 353–5
Charities Advisory Trust 241
Charities Aid Foundation (CAF) 33, 34,

62–3, 87, 94, 121, 122, 240
Directory of Grant Making Trusts

122
Venturesome programme/fund 121,

240, 241
Charities Trust 94
CharityCard donations 62, 87
Charity Commission 33, 115, 169, 170,

209, 257, 258, 267, 297, 354
Charity Monitor 70
Charity Tax Reform Group 72–3
cheque payments 74
Child Poverty Action Group 235
Childlife 84
Childline 168
children 45, 75, 106, 107, 148–9
Children and Family Court Advisory

and Support Service 198
Children in Need 115, 308
Children, Schools and Families

Department 186–7, 195, 198–9
Children, Young People and Families

Grant Programme 186
Children and Young People, Local

Network Fund for 186
Children’s Commission, Office of 198–9

Children’s Fund/Trusts 192
Children’s Play 132–3
Children’s Society 305
Childwick Trust 116
Christian Aid 103, 305, 329
Christmas cards 90, 109, 156, 169,

237, 342
church bodies 60, 102, 103
Churches Conservation Trust 199
Churchill (Winston) Memorial Trust

114, 120
Citibank Financially Speaking 149
Citizen’s Advice Bureaux 338
Citizenship Education 106
City Parochial Foundation 116
Civil Society Challenge Fund 187
clubs 77, 96, 102–5
Codes of Practice 177, 178, 348–9
‘cold’ mailings 281, 285–7, 291
‘cold’ solicitation 281, 296–7
collecting boxes 24, 257
collections

house-to-house 9, 24, 65, 101,
257–60, 342, 354

street 24, 54, 257, 260–1, 297–8,
342, 354

Comic Relief 114, 115, 145, 308
Commission for Equality and Human

Rights 198
committed giving 15, 39, 40, 67,

73–85
committees, fundraising 25, 276, 341

campaign 272–4, 341
local 98–100, 341
management 8, 25, 30, 37, 136,

338–40
Communities and Local Government

Department 177, 185, 195, 196,
198, 202, 208, 210, 227

community anchor organisations 177
Community Assets Fund 176, 177,

185, 208–9
Community Building programme 132,

133
Community Champions Fund 186, 195
Community Development Foundation

195, 196, 198
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community development organisations
5, 37

Community Empowerment
Fund/Networks 204, 205

Community Forum 198
community foundations 116–18, 176,

193
Community Foundation Network 117,

127, 195
Community Fund 130, 131, 134
Community Investment Fund 139
Community Libraries 132
Community Matters 239, 241
Community Radio Fund 186
Community Resource Fund 195
Community Service Volunteers 170,

342, 344
compacts, local 178
Compact, National 173, 176–8, 182

Commissioner 177–8
Compact Voice 210
companies 6, 7, 115, 144–71

advertisements 144, 148, 159–61
applications to 51, 148, 153–8

passim
cash donations 45, 144, 147, 157
employee volunteering 146, 148,

158–9
ethical issues 155, 168–9
favourite causes 145
getting support from 9, 154–8
gifts in kind 45, 144, 148–9,

153,157–8
gifts of shares 87–8, 148
internships 148
joint promotions 144, 168–70
local 102, 104, 151, 153, 154
matching schemes 148
multinational 149–50
national 150, 164
new economy 151–2
and payroll giving 82–4, 148, 157
reasons for giving/not giving 144–6

passim
researching 83, 154–5, 164
small and medium-sized 153

sponsorship 9, 51, 144, 147, 150,
161–9 passim

staff secondments 144, 148, 159
thanking 145, 158
and tax 145, 148, 153, 157, 158

Companies House 170
competition, for funds 6, 7, 17, 44, 230
competitions 101, 108, 110, 149, 163,

167, 262
competitor analysis 44
Compton Hospice 83
concerts, charity 100, 247, 306
Conflict and Humanitarian Fund 187
Connected Fund 188, 196
Connecting Communities Plus 185, 196
Connexions 192
Connexions Partnerships 226
Connexions Service 106
consortia, payroll giving 82, 84–5
consultants, fundraising 8, 26, 31–3,

290
consultation 53, 175, 214
Consumer Products and Environment

Advisory Committee 199
contacts 19, 21, 47–8, 61–3, 105,

123–6, 156, 168, 181, 205–7,
209, 273, 276

contracts 45, 166–7, 189, 204, 360,
361

service delivery 174, 178, 184, 202,
229, 230, 233–5

contractual issues 166–7
Cook, Tim 7
Copywriting 327, 329–31 passim
Corporate Critic 155
costs 22, 27, 31, 33, 39, 47, 51–3, 77,

122, 132, 166, 191, 270–1, 279,
285–7

ratio 54
recovery 132, 234–5

CRASH 147, 170
credibility 13, 22–3, 39, 90, 319, 323
credit card 74
Crime and Disorder Reduction

Partnerships 183, 192
crime prevention 144, 174
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Cripplegate Foundation 116
Crisis 303
Cross-cutting Review of Role of

Voluntary and Community Sector
in Service Delivery (2002) 173,
174, 177, 178

CSV Training and Enterprise 313
Cubs 103
Culture, Media and Sport Department

186, 199

dance schools 103
Darfur 62
Darwin Advisory Committee 199
‘data processors’ 360
Data Protection Act 6, 80, 252, 356–62

Information Commissioner 313, 362
Principles 356–8, 361

databases 19, 38, 79, 80, 283, 288–9,
357–8, 360–2

deeds of covenant 86
deeds of variation 68
Defence, Ministry of 180, 188
Dellow Centre 146
dependence, on donors 4, 7, 38–9
design/designers 328, 330–2
Designation Challenge Fund 186
Development Awareness Fund 187
development funding 4, 122
Diana, Princess of Wales Memorial

Fund 114
direct debits 7, 74, 75, 79
direct mail 10, 31, 47, 51, 67, 91–2,

275, 280–91
and data protection 289

direct marketing agencies 290
directories 24, 122, 123, 153
directors 8, 25–6, 30, 37, 89
Directory of Social Change 31, 122–3,

127–8, 201
disabled 43, 59, 137, 150–1, 184, 236,

307
Disabled Persons Transport Advisory

Committee (DPTAC) 200
Disability Employment Advisory

Committee 200

Disability Living Allowance Advisory
Board 200

Disability Rights Act 43
disaster appeals 296, 303, 311

relief 152
Disasters Emergency Committee 311
discounts 25, 157, 158
Discretionary Will Service 72
Donors, individual 4–5, 9, 45, 59–95

see also supporters
approaching 63–5
assessing 55
characteristics 59–61
committed giving 67, 73–85
communicating with 13, 62
favourite causes 62–3
involvement 15, 39, 91–3
major 65–6
researching 12, 19, 48–51, 65
thanking 14, 15, 88–91
as volunteers 93
‘warm’ 73

donor pyramid 288
door drops 291
door-to-door solicitation 65, 296–8
Dragon Boat Challenge 147
Dyson Foundation 152

eBay for Charity 310
economic development projects 144
educational projects 105, 120, 145,

152, 174
EIRIS 155, 170
11 Million 198–9
e-mail 16, 23–6, 89, 311–12
employee volunteering 146, 148, 152,

158–9, 342–3
Employees in the City Network 342–3
employment 106, 205, 213, 216, 217,

343
endowments 38, 40, 119, 135, 176,

177
English Heritage 186, 198, 199
English Partnership/Commission for

New Towns 198
English Woodland Grants Scheme 187
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Environment Agency (EA) 199
Environment, Food and Rural Affairs

Department 187, 199
Environmental Action Fund 187
environmental projects 144, 152
equal opportunities 137, 344
Equality Awareness Capacity Building

Funding 188
Equality and Human Rights

Commission 198
Ethical Consumer Research

Association 155
ethical issues 70, 106–7, 155, 168–9
ethnic minorities 344

Innovation Fund 185
European Regional Development Fund

215–16
European Social Fund 214–18 passim,

226
European Union (EU) 9, 138, 213–28,

361
applications to 222–6
Briefing Unit 227
budget line funding 214, 218–23
Citizen Action Service 223, 227
Cohesion Policy/Fund 214, 215;

Community Strategy Guidelines
on 214

Competitiveness Objective 217
Commission 214, 215, 218, 224–5,

227
contract and research funding 214,

226
Convergence Objective 216–17
Cooperation Objective 217
Directorates General 222, 224–5
Employment Strategy 216
Global Grants programme 218
Lisbon National Reform Programmes

216
matched funding 226
National Strategic Frameworks 214
Structural Funds 205, 213–18

exhibitions 247, 252
exit strategy 121, 130
expansion of activity 4, 36–7

face to face solicitation 16, 65, 68, 84,
89–90, 296–301

Fairbairn (Esmée) Foundation 115, 241
Faith Communities Capacity Building

Fund 185, 196
Family Justice Council 200
Fax Preference Service 359, 360
feasibility studies 33, 271
feedback 19, 26, 321–2
fees 45, 166, 247, 248, 266, 337
Fern Training and Development 110
Finance Act (2000) 148, 157
Financial Inclusion Fund 188
financial projections 41
fire brigades 104
Flory, Peter: Building a Fundraising

Database 80
focus groups 50
Foreign and Commonwealth Office

180, 188, 200
Forestry Commission 187, 199
Freedom of Information Act 6–7
freepost, use of 61, 282
friends groups 73, 92
Friends of the Earth 76
Friends of the Royal Academy 77
Freshfields Bruckhaus Deringer 146
fulfilment agencies 290–1
‘full project funding’ 122
FunderFinder 123, 127
funding bases, developing 38–9
fundraisers 5–8, 16–21, 25–31

confidence 17–19 passim, 21
creativity 20, 22, 30–1
enthusiasm 16, 17, 21, 326
induction 29
making case 21–3
management and motivation 29–31
opportunism 20–1
persistence 18, 21
recruiting see recruitment
skills required 16–21
staff 26, 51, 96
training 30, 31
truthfulness 18, 21
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fundraising see also strategies;
volunteers

community 96–111
help with 31–3
key principles 11–16
statements 354–5

fundraising events and activities 4, 5,
7, 10, 30, 48, 51, 65, 66, 103,
163, 245–68, 275

committees 25, 271, 341
and extra income 252
and future fundraising 252
local 100–1
management 29–31, 248–9
mass participation 163, 253–7
objectives 245–6
promoting 250–1
reducing risks 250
in/for schools and young people

107–9 passim
and sponsorship 246, 247, 251,

256–7
Standards Board (FRSB) 16, 198,

351–2, 355
and tax 249–50
volunteers 26, 51, 52, 96–102, 106,

342
Fundraising UK Ltd 313
FutureBuilders 7, 174–5, 177, 179,

198, 210, 240, 241

Gambling Commission 262, 263, 267
‘gap’ scheme 343
Garfield Weston Foundation 114, 115
Gatsby Charitable Trust 115
geographical remits 47
‘Getting Britain Giving’ campaign 85
Gift Aid 73, 74, 79–80, 85–7, 157
gifts, thanking donors with 90
gifts-in-kind 40, 66, 103, 144, 148–9,

153, 157–8, 208–9, 342
Girl Guides 103, 104
Global Opportunities Fund 188
Governance and Transparency Fund

187
Government Art Collection Advisory

Committee 199

government, central 7, 9, 46, 172–202
see also NDPBs

applications to 179–82
grants-in-aid 181, 183, 188–91;

Funding Programme 188
to local groups 194–7
partnerships and special initiatives

37, 173, 192–3
relations with voluntary sector

173–82
regionalisation 193–4
websites 201–2, 211–12

Government Offices for the Regions
182, 193, 195, 205, 217, 218, 226

Regional Coordination Unit 211
grants 3, 4, 8, 45, 119–21, 124, 132–2,

135–6, 138–42, 176, 179, 184,
189, 196, 241

small 176, 177, 185, 195–7, 204;
Action Plan 204

grants officers 134–6 passim, 205, 206
Great Britain Sasakawa Foundation

116
Greenpeace 298
Groundwork Trust 145
Guide to the Law 32, 158

Habitat for Humanity 146
Haggerston Girls’ School, Hackney 146
Hamlyn (Paul) Foundation 114, 115
Hampshire, Susan 265
handbills 251, 305
Health, Department of 187, 200
health projects 144, 174, 176, 178,

180, 184, 233
Health Protection Agency (HPA) 200
Health and Safety Executive (HSE) 200
heritage grants 140–2
Heritage Lottery Fund 140–2, 186, 199
Higher Education Funding Council

(HEFEC) 199
Historic Buildings, Monuments etc.

Fund 186
HM Revenue and Customs 72, 79–87

passim, 94, 157, 188, 191, 249,
267
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HM Treasury 173, 175, 181, 182, 189,
191–2

Charity and Third Sector Financial
Unit 191–2, 210

Home Office 177, 182, 188, 191, 200,
297

Home Start Consultancy 235
homeless 59, 103, 145–7 passim, 236,

303
Housing Corporation 185, 198

IBM 149
Immigration Advisory Service 191
Immigration Service Commissioner,

Office of 200
Impetus Trust 152–3
‘In Memoriam’ gifts 71
income generation 5, 6, 8, 40, 55,

72–3, 229–42
capital sources 240–1
charging for services 8, 39, 45, 46,

229, 230, 232–3
commission 321
contracts for services 45, 174, 178,

184, 189, 202, 229, 230, 233–4
hiring out facilities 8, 37
letting premises 238–9
problems and issues 231–2
selling gift items 230, 236–8
selling beneficiaries’ products 230,

236
shops 157, 230, 236, 238, 284, 306,

340, 342; online 311
from skills and expertise 8, 229,

235–6
Independent Living Funds 200
Independent Sexual Violence Advisers

Fund 188
India-Islam Centre, Mumbai 20–1
Informa plc 152
Information Commissioner 313
Information Diffusion Europe

Association 227
Inner Wheel 104
Innocent Foundation 152
Innovation and Good Practice Grants

185

Innovation, Universities and Skills
Department 199–200

inserts, newspaper 301, 303–4, 329
Institute of Directors 104
Institute of Fundraising 10, 16, 31, 32,

34, 72, 81, 83, 85, 348–55
Codes of Practice 10, 65, 107, 111,

348–50
Directory of Consultants 276
Who’s Who in Fundraising 31

Institute for Volunteering Research 338
insurance 231 239, 250
Interbuild exhibition 147
International Development,

Department of 180, 187, 190
Partnership Programme Agreements

190
internet 12, 23–4, 31, 50, 62, 123,

151, 201, 309–13
data protection 311, 360
websites 62, 122–3, 201–2, 211–12,

280, 309, 361
interviews (re applications) 135–6; (for

research) 50
investments 45, 51–2, 72, 240–1
Investors in People 199
Islamic Relief 190

Jobcentre 344; Plus 226
Jubilee Trusts 114
Justgiving 310
Justice, Ministry of 188, 200

Independent Monitoring Boards 200
Office for Criminal Justice Reform

191

Karuna Trust 296
Kim, Ekaterina 19
Kind Direct 158, 170
Klein, Kim: Fundraising for Social

Change 11
Kompass directory 153

Ladies Circle 104
Landscape Partnerships 141
leaflets 24, 52, 64, 282, 344
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Learning Disability Research Advisory
Group 200

Learning and Skills Council (LSC) 226
lectures 92
legacies 39, 45, 47, 51, 67–73, 93, 284

administration 71
codicils 68, 70
deeds of variation 68
Lifetime Legacy initiative 72–3
literature 71
promoting 68–72
Smee and Ford service 71–2

legal issues 107, 169
letters, appeal 11, 12, 17, 322–5

to newspapers 336
thank-you 89

Libraries, Advisory Council on 199,
226

licences/permits 248, 257, 258, 260–1,
296–8 passim

Lifeline appeals 307
Lifelong Learning, Quality

Improvement Agency 199
Lions 102, 104
LiveWIRE 145
Lloyds TSB Foundation 106, 114, 154
loans 121, 135, 174, 184, 240
Local Area Agreements (LAAs) 176,

179, 194–6, 203–5 passim
local clubs/societies 102–5
Local Community Sector Taskforce

report 194, 196
local fundraising groups 96–102,

194–7, 204
activities 100–1
committees 98–100 passim
constitutions 91, 100
establishing 97–100
leaders 97, 101–2
managing 101–2
monitoring 101

local government 7, 43, 132, 137,
176–9 passim, 183, 184, 196–7,
202–10, 226, 354

applications to 207–8
rate relief 209–10

researching 206–8
thanking 209

Local Government Act (2000) 203
Local Government Association 203,

210
Local Government and Public

Involvement in Health Bill (2006)
193, 202, 203

Local Government White Paper (2006)
193, 202–4 passim

local groups funding 101–5, 194–7,
204

Local Investment Fund 185, 240, 241
Local Network Fund 195
Local Strategic Partnerships (LSPs)

179, 182–3, 193, 203–6 passim
Community Planning (Scotland) 205
Community Strategy (Wales) 204

London 117–18, 120, 149, 193, 202
Marathon 145, 254

lotteries 101, 129, 262–4 see also
National Lottery

Lottery Act (1993) 129–30
Low Carbon Buildings Programme 188
Lyons, Sir Michael 202–3, 209

Report 202–3, 209–10

Mackintosh (Cameron) Foundation 115
Macmillan Cancer Support 279
magazines 75, 284
mailing houses 290–1, 357, 360
mailing lists 64, 285–7
Mailing Preference Service 285, 314
Major Donor Fundraising 66, 194
market research companies 50
marketing 68–9, 72–3, 91, 147, 165,

167–70, 232, 235, 239, 359–60,
362

cause-related 167–8, 277–314
consultants 166, 168

Marshall, John 180
match, charity 247
matching schemes 148, 213, 226
McKinsey & Co. 152
media coverage 13, 65, 124, 145, 163,

208, 265, 332–7, 344–5 see also
press;
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radio; television
damage limitation 335
of campaigns 275, 336
of fundraising events 246

Media Matching service 306
Media Trust 306, 307, 314, 337
Medical Foundation for Care of Victims

of Torture 246
Mehta, Zubin 20–1
membership schemes 7, 39, 40, 45,

46, 64, 73, 74, 76–80, 102–3
administration 78–80
subscriptions 7, 45, 76–80

Memorials Grants Scheme 186
Mental Health Review Tribunal (MHRT)

200
Millennium Commission 130
Millennium Development Goals 190
Millennium Volunteers programme 106
Mobile Data Association 296
Mothers’ Union 104
Motion, Andrew 246
Museums, Libraries Archives 186

National Archives 50
National Canine Defence League 306
National Capacity Building Programme

186
National Council for Voluntary

Organisations (NVCO) 25, 32, 23,
67, 87, 346

National Deaf Children’s Society 254–5
National Employment Panel 200
National Endowment for Science,

Technology and the Arts (NESTA)
199

National Family and Parenting
Institute 196

National Forest Company 199
National Health Service 183
National Lottery 9, 45, 129–43, 184,

269
arts grants 129, 130, 138–9
Awards for All 132, 141, 142
BIG Lottery Fund 130–7, 142, 176,

185, 199, 208
Community Fund 130, 131, 134

Distribution Bodies 129, 130
heritage grants 140, 141
Heritage Lottery Fund 140–2, 199
New Opportunities Fund 130, 131
open application demand-led

programmes 132–7
sports grants 129, 130, 139–40

National Offender Management Service
Grants 188

National Parks 187
National Secretariat 211
National Statistics, Office of 55, 309
National Strategic Partnership Fund

200
National Survey for Volunteering 338
National Theatre 66
National Trust 77, 324, 338
National Voluntary Youth Organisation

Grant Scheme 186
Natural England 183, 187, 198, 199
Naturalisation and Integration,

Advisory Board 200
NatWest: Face2Face 145
Neighbourhood Renewal Areas/

Programme 204, 205
Neighbourhood Renewal Fund

Community Chests/Learning
Chests 195

Neighbourhood Support Fund 195
Nestlé Make Space Campaign 149
networking 7, 31
New Deal projects 106, 192

New Deal for Communities 192
Voluntary Sector Option 343

news releases 333, 336
newsletters 13, 70, 75, 92, 145, 284,

310
NIACE 195
No Christmas Card campaign 147
Non-Departmental Public Bodies

(NDPBs) 179, 181–4, 197–201
Norton, Michael: Colour in Your

Environment 17
Northern Ireland 130, 181, 191, 202

Council for Voluntary Action 258,
267

Executive 181
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NDPBs 201
Voluntary and Community Unit 211

NSPCC 109–10, 310
Full Stop campaign 91, 97–8, 109,

270, 313
Nuffield Foundation 115

Ofcom 186, 305
Office for Fair Access 199
offices

administration (volunteers) 341–2
equipment 23–5, 208

Olympic Lottery Distributor 199
one-off appeals 66–7, 269 see also

campaigning
Opportunities for Volunteering Scheme

187
out-of-school projects 105
outcomes approach 131–4 passim,

136, 182, 203
Oxfam 75, 190, 284, 306

Alpaca Package 311
Oxford University, Campaign for 38

Pacey, Megan 355
Parekh, Salome 20–1
Parent Teacher Associations 109
Parenting Fund 186, 196
Parks for People 141
partnerships, funding 7, 37, 40, 123,

131, 141, 150, 167–8, 173, 179,
182–4, 192–3, 226 see also LSPs

Independent/State school 186
Patient and Public Involvement in

Health Commission (PPIH) 200
patrons, working with 265–7
payroll giving 74, 80–5, 148, 152, 157

Quality Mark 81
peer pressure 61, 144
PerCent Standard 150, 170
personal approaches 11–14, 282,

296–301, 317
PEST analysis 42–3
phone-ins 309
photocalls 334–5
Places of Worship Grant scheme 186

Repair Grants 141

planning 4, 35–40, 51–2, 102, 136,
271–3, 277, 315–16

Play England 133
police 104
posters 91, 164, 251, 280, 301, 304–5
Practical Action (ITDG) 14
presentations 11, 108, 296, 298–9,

300
press 32, 65 see also media coverage

advertising 69, 90, 280, 301–4
passim, 344

letters 336
loose inserts 301, 303–4, 329

press conferences 334, 336
primary care trusts 183
Prince’s Trust 120, 146
printed materials 24, 282, 325–32
printers/printing 331–2
PRISM 186
Privacy and Electronic

Communications Regulations
(2003) 359–60

prize draws 76, 252, 262, 264
prizes 110, 153, 157, 163, 251, 263
pro bono work 146, 152
procurement/contracting 189
professional fundraising organisations

(PFOs) 82, 84
ProHelp 170
promotion 279–80

joint 144, 168–70
Public Accounts Committee 182
Public Fundraising Regulatory

Authority 65, 297, 298, 314
public opinion research 49–50
public relations 62, 124, 165, 166
publications 34, 56, 94–5, 111, 127–8,

143, 171, 212, 227–8, 242,
267–8, 276, 314, 337, 347

publicity 98, 110, 145, 209, 259

questionnaires 49, 91–2
Quirk Review of Community

Management of Public Assets 173,
176, 208–9
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radio 65, 250–1
advertising 280, 301, 306–7
appeals 308–9
community action programmes

308–9
raffles 101, 108, 153, 252, 262–4, 342
Rank Foundation 343, 346
rate relief 209–10
REACH 159, 170, 342, 346
Reaching Communities programme

133, 138
Ready for Work programme 146
‘reciprocal’ mailings 64, 281, 287
records 4, 19, 80, 86, 105, 125, 250
recruitment

advertisements 29
of collectors 54, 292
of fundraisers 27–9, 33, 96–9
of volunteers 93, 96, 98, 292

Red Friday 147
refugees 43, 60, 191

Council 191
refusing donation 47
Regional Capacity Building Programme

186
Regional Coordination Unit 179, 193
Regional Development Agencies (RDAs)

131, 176, 182, 193–4, 205, 226
Regional Sports Boards 139
rejections, dealing with 17–18, 21, 61,

123, 297
religious bodies 102–4 passim, 146
Remember A Charity 72
reporting back 15–16, 125
Residential Property Tribunal Service

198
research

of donors 12, 19, 48–9, 51, 65, 112,
123–4, 154–5, 206–8, 309,
318, 321

focus groups 50
interviews 50
omnibus 50
public opinion 49–50
sources of data 50
statistics 5

retired people 159, 170, 342, 345

Retired and Senior Volunteer
Programme (RSVP) 159, 342, 346

risks, avoidance of 39
RNIB 331, 337
Road Safety Challenge Fund 188
Rotarians 61, 102, 104
Rotoract 104
Round Tables 102, 104
Rowntree (Joseph) Foundations/Trusts

114, 115, 120, 126
RSPB 77
runs, sponsored 40, 100, 163, 253–4
Rural Communities Commission 199
Rural Stress Action Plan/Information

Network 187
Russell Commission 7

Safeguarding Children, Supporting
Families Grant Programme 186

Safer Stronger Communities 176
Sainsbury (David) Foundation 114
Samaritans 338
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