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Today 

Why tell stories? 

What do I mean by stories? 

How it will improve your impact 

5 Tips for great stories 

Practical advice on how to get started 

 

 

 



Task 

Think about a time when your 

organisation did something that made 

a real difference to someone else. 

 

How does that make you feel? 



The Big Question? 

? 
So What 



It’s not about you!! 

 It’s about the people you help 

 It’s about connecting with your donors 
and other stakeholders. 

 

 What can you do for THEM? 



Why tell stories? 

Paint a picture with words of how their 

life has changed because of your help. 

 

“I’ve learned that people will forget what 

you said, people will forget what you 

did, but people will never forget how 

you made them feel.” 

-Maya Angelou 



What’s the evidence? 

• Academic studies have shown that 

storytelling techniques can 

persuade people  

• Lead to action 

• If the story is engaging! 

• E-bay experiment 



C: WaterAid/Mani Karmacharya 



So what stories do  

you like? 

• What are your favourite books, 

films, TV programmes? 

 

• Why? 

 

• What do they all have in common? 

 



What do great stories 

need? 

 
These 5 things…. 



1.Find your Hero 



Find your golden nugget… 



Comic Relief 



• Big Issue invests helps Jessie change her life: 

 

• Seven years ago her life seemed good. … 

• A breakdown in her relationship forced her to 
leave work and left her with nothing. Her claim for 
benefits took over 13 weeks to process by which 
time she and her children were facing eviction. It 
was then she was introduced to Housing Action; 

• They were there for me when I was desperate…..  

 
  

 
  

 

Press releases 



First person: 

https://www.facebook.com/humansofnewyork?fref=ts




2. Give them a 

 “double rainbow” 



Cancer Research UK 



 

Make You Feel Something 
 

• “Telling the true stories of cancer 

patients alive today thanks to the 

progress made by research, has 

been vital to growing public 

engagement and financial support 

for the charity’s vital work.” 

 

• Carolan Davidge, Director of 

Communications, Cancer Research UK 



3. Keep it real.. 



https://www.facebook.com/StephensStory?fref=ts


4. Use the simple stick! 

Simplicity is the ultimate sophistication 

Steve Jobs 



Know what your story is 



https://www.facebook.com/cancerresearchuk?fref=ts


5. Follow the Yellow  

brick road 



Take the audience  

on a journey….. 



Follow that journey 

on your website 



Comic Relief 



Set out the problem 

• In the Mumbai slum where Kajal lives, open sewers flood 

during the monsoon and rotting rubbish mountains grow 

ever bigger. 

• 21 million people live in Mumbai and more than half live 

in slums which are desperately overcrowded. In this 

intensely packed and unsanitary environment, only 1 in 

every 1,000 people has access to a toilet, so disease is 

rife. 

• Most slum children don’t go to school beyond the age of 

10 and they end up becoming child labourers just to earn 

enough money to stay alive. 



How has your charity 

helped solve the problem? 
• But Kajal is still full of optimism for her future. 

 

• She recently became an assistant peer leader 

with a charity called Magic Bus which is funded 

by Comic Relief so she works with slum 

children, teaching them football, and helping 

them understand the importance of going to 

school. 

• Thanks to this project, thousands of slum 

children are now growing up with the chance of 

a much brighter future. 

 



Recap 

Great stories have…. 

1. Usain Bolt 

2. Make you feel like you saw a 
Double Rainbow 

3. Keep it real 

4. Use the simple stick 

5. Follow the Yellow brick road 

 

 



But 

 Its not just about stories… 

 

 No stories without facts… no facts 

without stories…. 

 
‘Talking about results’ – New Philanthropy 

Capital 



How to do it 

 Photos 

 Text 

 Video 

 Audio 

 Let people tell their own stories 

 

 



Photos 

http://www.wateraid.org/uk/what-we-do/our-impact/stories-from-our-work


Images  

• 87% of the most shared posts on Facebook 
contained a photo 
 

• Study by Victoria University of Wellington 
showed that people think text is more 
credible when accompanied by photos 



 

People telling their  

own stories 

 





Tips for finding stories 

 
1. Be open to looking for them. 

2. Look for details people can identify 

with 

3. Be in touch with your beneficiaries. 

4. Set up a system to collect them. 

5. Become a storytelling organisation 



Who/What should I  

tell stories about? 
 Staff 

 Volunteers 

 Beneficiaries 

 Thank you 

 Updates 

 



Updates 

 



Exercise  

• Think about the people your organisation works 

with or the stories of the buildings/animals you 

help. 

 

 

• List 5 possible stories you could tell. What 

details are interesting about each of them? 

 



Where to use stories? 

 
• Everywhere!!!! 



Websites 



Press releases 

Press release 

• Embargoed until Friday 30th 

December 2011 

•   

• Big Issue Invest boost innovative 

East Anglia housing enterprise 

with £400,000 investment 

 



• Housing Action helps people like 

Suffolk resident Jessie*. Seven 

years ago her life seemed good. … 

• A breakdown in her relationship 

forced her to leave work and left 

her with nothing. Her claim for 

benefits took over 13 weeks to 

process by which time she and her 

children were facing eviction. It was 

then she was introduced to Housing 

Action; 

•   

 

  

 



Big Issue Invests…. 

• They were there for me when I was 

desperate…..  

 



Reports 

RNID Impact report 

http://www.rnidimpact.org.uk/


Social media 



On Twitter 
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Question: 

• What three actions can you take 

away from this session? 



contact: 

• @kazackerman 

• karen@mediastories.co.uk 

• www.mediastories.co.uk 

• 0776 9704893 
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