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Why bother sending emails to 
your supporters? 
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Why email marketing? 



@platypusdigi 

Why email marketing? 
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So….how do you stand out? 
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Know your audience 
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● Who are you sending to? 
 
● What do they want to know? 
 
● Do you have different messages to send to 

different people? 
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What not to do 
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What you should do instead... 
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The lifecycle of an email 
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Subject lines 
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Subject lines 
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Short, concise copy 
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What makes great copy in an email? 
● Scannable 
● Front-loaded 
● Clear call to actions 
● Cut out any unnecessary words 
● Headlines to break up text 
● Use active and actionable language 
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Clear call to action 
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Clear call to action 
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Stand out 
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Mobile optimised 
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Mobile optimised 
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Personalisation 
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Personalisation 
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Strong subject line 

Short, concise copy 

Clear call to action (only one) 

Make your email stand out 

Mobile friendly 

Personalisation 

Elements of a great email 
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What makes a great email? 
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How often should you email? 



@platypusdigi 



@platypusdigi 

How often should you email? 
 

1) Create benchmarks 
 
1) Think about conversions 
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When’s the best time of day to 
send an email? 
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General consensus 
 

1) Avoid Mondays and weekends 
 
1) Go for Tuesdays and Thursdays 
 
3) Timings: 9am-11am and 12pm-3pm 
 



@platypusdigi 

Now ignore all of that... 
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The importance of testing 
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Learn to love your reports 
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Data, data, data 
 

1) What links are people clicking? 
2) Split-test subject lines, copy 
3) When are people opening your email? 
4) What types of content is engaging? 
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Q&A 
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 Stay in touch! 
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