
Get more media coverage for 
your cause 

#charitywritecomms 



This session will cover: 

• Media planning  

• Developing your story 

• Finding the right journalists 

• Making the pitch 

• Capitalising on media coverage 

• Evaluating success 

• Useful resources 

 



Media Planning 

Why are you pursuing media coverage? 

 

• What is your message? 

• Have you identified your audience? 

• What do you want them to do? 

• Does it help to achieve your organisation’s aims? 



Media planning: what is success? 

What are you trying to achieve from your media 
coverage? 

 

↑ visits to your website 

↑ followers on social media 

↑ enquiries  

↑ income 

 



Media planning: Content calendar 

 

 
Include: Key national dates 

  Charity/awareness days 

  Important dates for your organisation 

Oct Nov Dec 

Care Leavers Week 
National Mentoring Day 
 

Christmas Crowdfunding 
Campaign 

Christmas 

Jan Feb Mar 

Launch of new education 
programme 
 

Charity’s 10th anniversary 
Valentine’s Day 

Old Stuff Day 
Grants scheme opens 



Developing your story 

1. Make it easy for a journalist to say yes 

2. Provide supporting material 

3. Line up a good spokesperson 

4. Shareability 

5. Be controversial interesting 

6. Timing is everything 

7. Be targeted in who you approach 

 



Make it easy for a journalist to say yes 



Make it easy for a journalist to say yes 

http://www.dailymail.co.uk/sciencetech/article-3823520/That-s-toad-ally-awful-UK-toad-population-decline-urban-areas-destroy-natural-habitat.html


Provide supporting material 

http://www.step-together.org.uk/


Line up a good spokesperson 



Shareability 



Shareability 



Be controversial interesting 



Timing is everything 

https://www.theguardian.com/voluntary-sector-network/2014/oct/29/-sp-snooze-button-app-charity-donation-icukoo


Be targeted in who you approach 



Be targeted in who you approach 



Finding the right journalists 

 

 

http://www.theguardian.com/profile/peterberesford
https://twitter.com/KateHilpern
http://journalisted.com/


Making the pitch 

Hi [reporter name], 

I see that you have been covering [issue related to your campaign] and 
thought you would be interested in the campaign I am working on [add 
link to campaign].  

[This would be a sentence or two about why you launched the 
campaign and why the reporter should care.] Over [insert number of 
campaign supporters] people have already [insert action type (pledge, 
petition, fundraiser)]. Please let me know if you’re interested in 
additional information. I’d be happy to chat and share more details on 
our progress. 

Best wishes, 
[your name] 

[your contact information] 

 

 



Making the pitch 

http://www.mndassociation.org/news-and-events/news-room/


Capitalise on media coverage 



Capitalising on media coverage 

http://www.eauk.org/church/stories/cap-media-coverage.cfm


Evaluating success 

Check against your original measures of success 

• Google Analytics 

• Facebook Insights 

• Twitter Analytics 

• Feedback from staff 

 



There are other ways… 

 

 



There are other ways… 

 

 



Quick recap 

• Plan your media calendar in advance 

• Develop your stories, keeping our seven key 
ingredients in mind 

• Research your journalists 

• Be persistent and follow-up your pitches 

• Remember, media is just one way to reach 
your audience 

 

 

 



Useful resources 

• PR Stack – Crowdsourced catalogue of PR tools and guides 

• Ask Charity – free service where journalists can seek case 
studies and spokespeople 

• Pressat – free press release distribution for charities 

• Canva and Pablo – Free graphics design tools  

• DSC – Resources, tips and training 

• Charity Comms – Membership organisation offering lots of 
tools and advice 

 

 

 

https://prstack.co/#/tools/publicity-media-relations/goals
http://www.mediatrust.org/newswire/
http://www.mediatrust.org/newswire/
http://www.charitycomms.org.uk/askcharity
http://www.pressat.co.uk/free-news-distribution-for-charities-and-non-profits/
https://about.canva.com/canva-for-nonprofits/
https://pablo.buffer.com/
https://www.dsc.org.uk/category/marketing-communications/
http://www.charitycomms.org.uk/
http://www.charitycomms.org.uk/
http://www.charitycomms.org.uk/

