
How we create an effective  

member magazine 

Greg Cranness – Senior Marketing Officer (Membership) 

Eleanor Wheeler – Content Manager 

#charitywritecomms 



What is Your Autism Magazine? 



What is Your Autism Magazine? 



How far we’ve come 
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How far we’ve come 

‘It put the readers first, focusing on putting 

their needs at the forefront rather than the 

needs of the charity. But in doing so, it also 

met charity objectives.” 
 

Judges of the MEMCOM Awards 2014  

for Charity magazine of the year 

 





Putting it all together 



Principles for a winning read! 



Collaboration 



Targeting your readers 



Parent/Guardian (70%) 



Professional (15.5%) 



60% join within the first year of getting 

a formal autism diagnosis 



Targeting new audiences 



Don’t limit this to content! 



The value of ‘look and feel’ 











Engaging your readers 



Your Autism Magazine Facebook page 



Engage with other organisations 



Five top tips 



Five top tips 

1. Aim high and use your charity status 

 

 



Five top tips 

2. Make it everyone’s magazine 

 

 



Five top tips 

3. Use your digital offering intelligently 

 



Five top tips 

4. Don’t be ruled by the $$$ 

 

 



Five top tips 

5. Splash your celebrities! 

 

 



Any questions? 

gregory.cranness@nas.org.uk 

eleanor.wheeler@nas.org.uk  
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