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‘Gifts in wills have the potential to change the world. Engaging your
supporters and the wider public in legacy conversations has never been
more crucial or more exciting. This book is a great starting point to help
fundraisers shape their legacy strategy, influence internally and understand
the variety of ways in which they can raise awareness and inspire people
to include a gift in their will.’

Dominique Abranson Dip IDM, Legacy and In-Memory Manager, WaterAid, and
Chair of the Institute of Fundraising Legacy Marketing and In Memoriam Special
Interest Group

“This little gem of a book is a very easy read that will answer all your
questions and help you to build your legacy programme from start to
finish. You’ll find yourself referring to it again and again, no matter what
level you are working at.’

Emma Deabill, Alumni Relations and Development Co-ordinator,

University of Portsmouth

‘It’s great to see an updated edition of this fantastic book, which offers
valuable insights from a number of different experts in the field. Irrespective
of the size of your organisation or the extent of your experience, you’ll find
really practical takeaways that will enhance your fundraising practice.’
Craig Fordham, Director of Legacies, Macmillan Cancer Support

‘I read Legacy and In-Memory Fundraising cover to cover: the fact that
the chapters are written by different contributors made it an interesting
read. An excellent overview into getting started and where legacies fit into
a charity’s fundraising strategy — I would really recommend this book.’
Judith Howard, Trusts, Foundations and Legacies Co-ordinator,

Royal Ballet School

‘Legacy income presents a huge opportunity for charities of all sizes, but
the challenge for everyone is knowing how to make the most of that
opportunity. Look no further. This excellent resource provides everything
you need to know about legacy fundraising in one slim volume. With
contributions from the legacy world’s premier league, this book will
benefit your legacy programme whether it is already well established or
just beginning.’

Stuart Noble, Acting Director of Fundraising, Bible Society

‘Producing innovative legacy campaigns and motivating your fundraising
team with new ideas are important for legacy managers. Legacy and In-
Memory Fundraising will help you do this by giving your team the
confidence to nurture donor relationships, ultimately resulting in lasting
legacies. From absolute beginners to more experienced legacy fundraisers,
this is a must-have for any charity aiming to meet its legacy income targets.’
Ian Roome MlnstF, Head of Fundraising and Volunteering, Over and Above NHS
Charity, Northern Devon Healthcare NHS Trust
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About the Fundraising Series

Despite paid fundraisers having existed in some form since the middle
ages, fundraising as we know it today is still an emerging profession. The
Institute of Fundraising has only been in existence for just over 30 years,
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Foreword

The UK is a generous nation, but there is still so much opportunity: 35%
of people surveyed in the UK say they would be happy to leave a gift in
their will, compared with the 6.3% who currently do it.'

The reality is that legacies aren’t really about death at all, but an
opportunity to shape the world beyond our lifetime. This is a hugely
powerful, inspirational concept and one that forms the basis of the best
legacy fundraising campaigns.

We have now begun to really understand the science behind why people
give, thanks to leading academics such as Dr Claire Routley and Professor
Russell James. Their insights in chapter 2 are a perfect introduction to this
book.

But great legacy and in-memory fundraising is also about great
leadership: about championing legacies at the very top of every organisa-
tion — which Stephen George (chapter 5) and Richard Radcliffe (chapter
10) advocate for superbly. And this is where this new edition of Legacy
and In-Memory Fundraising comes into its own, successfully blending the
rigour of research with the pragmatism of experience through the various
perspectives of its contributors.

This book reads like a ‘who’s who’ of some of the greatest legacy and
in-memory fundraisers over the past decade. From crafting your case for
support to creating conversations and from legacy forecasting to legal
pitfalls — this book has it all.

I am also delighted to see that chapters on two new subjects have been
added to this fourth edition, reflecting a changing market and an increasing
confidence in encouraging legacy giving. Dan Carter (chapter 14) gives his
tips on digital media, which has become an increasingly important channel
(unheard of just a few years ago) for creating conversation, and Kate Jenkin-
son (chapter 16) gives her reflections on in-memory-motivated giving and
fundraising, which is becoming increasingly important to many good causes.

But, beyond this practical advice for all fundraisers, this book offers
something else — the chance to connect donors with the causes that they
really care about. Ultimately, this means that the voluntary sector must
not shy away from such conversations but instead shine a light on the

' Legacy Trends: Discovering potential thorough data [PDF], Smee & Ford, 2017,
https://smeeandford.com/whitepaper, p. 2, accessed 30 December 2017. While legacy
conversations need to be handled sensitively, we certainly shouldn’t be afraid of them.
Nor should we allow our fears to limit supporters’ opportunities to choose to give
through their will.
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impact of legacy and in-memory income. My congratulations to all of the
contributors in this book and to all those who successfully apply these
insights to help charities” work live on.

Rob Cope, Director, Remember a Charity, and Director of Development,
Institute of Fundraising
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CHAPTER ONE
Legacy giving in context

Meg Abay

Introduction

Legacy Foresight, of which T am a director, has been analysing the UK
legacy sector for over two decades, and the topic never ceases to fascinate
and often move my colleagues and me. On the one hand, legacy incomes
represent the accumulated decisions of thousands of individuals about the
world they want to leave behind them. On the other, they reflect some of
the greatest economic, political and social themes of our age. Understand-
ing what drives legacy giving overall can help you to stimulate, manage
and plan your own legacy fundraising.

Gifts in wills are a very important source of income for UK charities.
In 2016, UK legacy giving was worth a total of £2.8 billion." According to
NCVO (National Council for Voluntary Organisations), legacies represent
14% of the fundraised income received by UK charities and 5% of all
incoming resources.” For larger organisations it’s more important still:
across the 1,000 largest charities ranked by legacy income, gifts in wills
account for 27% of fundraised income and 12% of total income.?

Of course, gifts in wills are not only financially important to charities
but also emotionally significant. For many donors, a legacy is their largest
and most heartfelt gift: a reflection of a deep-rooted, sometimes lifelong
connection to a cause and a sign of their desire to leave the world a better
place. That’s why legacies really matter.

Despite its great monetary and cultural value, legacy giving is still a
minority activity: today, just 6% of UK deaths result in a charitable
bequest* and those bequests represent just 3% of all the money left in
estates.” The challenge for fundraisers, working both as individuals and
together as a sector, is to inspire more people to leave a gift in their will.

As every legacy marketer knows only too well, legacies often don’t
get the airtime that other forms of fundraising enjoy. In 2016 Legacy
Foresight carried out an analysis of 36 leading charities, comparing and
contrasting the ways they are investing in legacy marketing and how effec-
tive they are in generating a response.® The study showed that despite
legacies generating 38% of all fundraising income for those charities,
spending on legacy marketing represented just 3% of their total fundrais-
ing budgets.
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Legacy and In-Memory
Fundraising

Legacies and in-memory gifts are a crucial source of income for charities, as
well as a fulfilling giving experience for pledgers. For fundraisers doing the
asking it can also be highly rewarding, but you need to have the skills and
know-how to hone your approach.

This groundbreaking guide brings together 24 of the charity sector’s biggest
thinkers and most experienced fundraisers to offer you sound, practical advice.

The fourth edition explores the strategies and techniques that fundraisers need
to know. It also covers legal and ethical issues, as well as essential information
on how to manage legacy income. It is packed with case studies and has been
updated to take account of recent developments in:

m Legacy data analysis

m Digital communications and media
m New in-memory giving strategies
m Legacy administration systems

Whether you are new to the world of legacy fundraising or an experienced
practitioner, this book will provide you with indispensable guidance on getting
your fundraising right.

‘Gifts in wills have the potential to change the world. This
book is a great starting point to help fundraisers shape
their legacy strategy, influence internally and understand
the variety of ways in which they can raise awareness and
inspire people to include a gift in their will.’

Dominique Abranson (Dip IDM), Legacy and In-Memory Manager,

WaterAid and Chair, Institute of Fundraising Legacy Marketing and
In Memoriam Special Interest Group

‘It’s great to see an updated edition of this fantastic
book, which offers valuable insights from a number
of different experts in the field. Irrespective of the
size of your organisation or the extent of your
experience, you'll find really practical takeaways
that will enhance your fundraising practice.’

Craig Fordham, Director of Legacies,

Macmillan Cancer Support ISBN 978-1-78482-030-5
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