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We’ll explore everything you need to create great, responsive content, 
the importance of  ‘why’ for your organisation, how to find and tell the 
stories that bring your cause to life and look at the key ingredients 
needed to be inspiring, emotive and persuasive in any channel.
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in the next hour...



We’ll explore everything you need to create great, responsive 
content, the importance of  ‘why’ for your organisation, how to find 
and tell the stories that bring your cause to life and look at the key 
ingredients needed to be inspiring, emotive and persuasive in any 
channel.
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in the next hour...



our framework

whowhat when where why
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our framework
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whowhat when where why

warning: we’re going to play quite fast & loose with these rules...



New Power: How It's Changing The 21st Century - And Why You Need To Know, Jeremy Heimans and Henry Timms



but before we begin...



...we are all storytellers



but what makes a good story?

The power of storytelling   |   November 2019



makes us feel something
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make us do something
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a strong narrative has never
been more important
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The space for charities is closing.

People increasingly don’t see a distinction between
charity, social enterprises and corporates doing good.

Those charities that don’t adapt will get lost,
they’ll lose their relevance.”

Charity Benchmarks Sector Report
October 2019

“







we’re competing with brands building a purpose-led narrative that by 

following, liking, sharing, buying - you are aligning with and becoming 

part of that story 



whowhat when where why
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our framework



what















#newpower
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who



whose story are you telling?
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who’s telling this story?
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who is your audience?

age location interests valueslifestyle
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who is your audience & how to talk to them...

- make it personal 

- talk to not at 

- you is glue

- use names (but make sure the data is right!)

- likability and friendship matter

- use compliments, highlight shared beliefs & show interest in your reader

- speak with familiarity e.g. you and I know…
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the secret to successful storytelling?



the secret to successful storytelling?
whatever else you do, make it about the listener.

Steve Brooks
Fundraisingologist, Moceanic



The accepted wisdom that charities need donors in
order to help them achieve their organisational mission,
ought to be replaced by an understanding that donors 
choose to support charities in order to achieve their 
personal missions.

“

“

Paul Schervish
Boston College
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#newpower
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when



when should you tell your story?

- be timely 

- be relevant 

- think ‘why now?’ 
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urgency is key

It drives people to make emotive choices
before their rational mind kicks in...
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urgency is key

- that doesn’t mean we have to use the word urgent 

- instead, use short, punchy phrases

- we need your help. Right now.

- let your story drive forward with momentum
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#newpower



hero

hub

hygiene

go big
content campaigns

regular
engaging content

content
people search for

delivers awareness,
authority & engagement

improves awareness, 
engagement & UX 

boosts content depth
& site relevance

source: stickyeyes.com
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source: thinkwithgoogle.com

bite snack meal

or...



old power new power
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where



where is this taking place?

- think local

- proximity is so important
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but also...



* where *
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How can we… 

… use video content to support our key appeal moments?

… use video to drive offline supporters online and vice-versa?

video is king...
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which is great news...



#newpower
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why
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traditionally?
it’s the only thing you can do



but that’s not enough anymore...



The power of storytelling   |   November 2019

of surveyed global consumers prefer to purchase products & services from 

companies that stand for a purpose that reflects their own values and beliefs

63% 

source: ‘from me to we, the rise of the purpose-led brand’ Accenture Strategy, via markettingdive.com, 2018



why do you do what you do?
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The work that you do
(everyone knows this)

How you do it?
(some  know this)

Why do you do it?
(not a lot of organisations know this)
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In everything we do, we believe in challenging the 

status quo. We believe in thinking differently

We make products that are

beautifully designed & user friendly

We just happen to make great computers, 

wanna buy one?
The work that you do
(everyone knows this)

How you do it?
(some  know this)

Why do you do it?
(not a lot of organisations know this)
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use the why to...

… highlight shared beliefs & values

… build a shared vision

… show donors that you are the organisation for them
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there’s a strong correlation between the why and 
building trust with your supporters
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As fundraisers it’s our job to make the problem we
want to solve relevant to people who can help solve it.

We have to raise our issue to be their issue.
We have to connect them. 

Angela Cluff
Consultant and Chair of the IoF Supporter Experience Project Advisory Panel

“

“



brands are already using stories
to (re)define themselves as purpose led...
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So how can this work for us?





We work to protect animals from

lives of cruelty, suffering & neglect

We research, we investigate, we lobby,

we campaign, we change behaviours 

Because we believe in a life for every animal

Getting to why
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and when people have responded...



*keep* telling stories
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because...
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#newpower



when people have responded...

… start a conversation

- give them the chance to share more than their money with us

- connect them with staff and beneficiaries

- give them something to talk about

… get to know them

… show them that their voices count
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epilogue



responsive storytelling in 2019...

… Makes people feel

… Makes people do

… Talks to the right people

… Has an itch and a scratch

… Is authentic

… Has quality and quantity

… Plays to the power of video

… Taps into timely moments

… Brings you close to the cause

… Builds on why
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… is A-B

… tells you a story

… is organisation focussed

… is calendar-led

… asks you do something

… is transaction led

… is a circle

… invites you to tell the story

… is audience focussed

… is always on

… asks what you’d like to do

… is values/purpose led

old power... new power...



@jamesdawe3


