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Month 1: 

Survey live

Month 12: 

Predicting 

retention with 

actual behaviour

Month 3: 

Predicting 

retention with 

giving intentions

o Organisation 1: 1,542 cash and 1,290 
regular givers, 74% female, average 
age 63

o Organisation 2: 861 cash givers and 
315 regular givers, 71% female, 
average age 63



Organisation 1 – Predicting Intentions



Organisation 1 – Predicting Cash Giving



Organisation 1 – Predicting Regular Giving



Organisation 2 – Predicting Intentions



Organisation 2 – Predicting Cash Giving



Take home findings

oWhat predicts intention and actual retention differs

oWhat predicts retention may be organisation specific

oFind out who people are connecting with

oIn communications:
oThink about how you make people feel

oThink about their connections









After Phil PsychBefore Phil Psych



After Phil PsychBefore Phil Psych

Up over 100%



Good Surveys Can Impact Retention

Retention 17%

Cash giving £18.51

Regular giving     £100

All when holding past behaviour constant



oWe have started asking people to write a love message to the 
organisation in the survey

oThese results suggest this would be more meaningful if tailored to the 
object of love

Want to be involved? Email kathryn@philanthropy-institute.org.uk to start a conversation

mailto:kathryn@philanthropy-institute.org.uk


Join us on our certificates

oCertificate in Philanthropic Psychology

oCertificate in Fundraising Copywriting

oCertificate in Legacy Fundraising

oCertificate in Digital Fundraising 

Click here to learn more about training at the Institute for 
Sustainable Philanthropy

https://www.philanthropy-institute.org.uk/fundraising-courses?utm_source=FundraisingNowMar23&utm_medium=PreSlides&utm_campaign=WebsiteCourses&utm_id=None


https://www.philanthropy-institute.org.uk

https://www.philanthropy-institute.org.uk/fundraising-courses


Thank you for listening!
Any questions?
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